ANNEX II: Coefficient ranking system

The allocation of places per association for both the UEFA Champions
League and UEFA Cup will be made in accordance with a table of
performances covering five UEFA club competition seasons (i.e. UEFA
Champions League and UEFA Cup). This table (UEFA association coefficient
rankings) is compiled annually, with the oldest season dropped each time for
the purpose of the calculation.

The table is compiled as follows:

S awin to be worth 2 points (1 point for qualifying-round matches)
S adraw 1 point (%2 point for qualifying-round matches)
S adefeat 0 points

Qualifying-round results are taken into account only for the calculation of the
association’s coefficient.

Until the 2003/04 season, clubs which reached the quarter-finals, semi-finals
or final of the UEFA Champions League or the quarter-finals, semi-finals or
final of the UEFA Cup were awarded an extra point for each such round. In
addition, one point was awarded for participation in the UEFA Champions
League.

As of the 2004/05 season, clubs which reach the first knock-out round,
quarter-finals, semi-finals or final of the UEFA Champions League or the
quarter-finals, semi-finals or final of the UEFA Cup are awarded an extra
point for each such round. In addition, three points are awarded for
participation in the UEFA Champions League.

Results obtained in the UEFA Intertoto Cup do not count for the coefficient
rankings determining the number of places in the UEFA Champions League
and UEFA Cup.

The points obtained each season by the clubs representing a national
association are added, then divided by the combined number of clubs from
the said association having taken part in the two UEFA club competitions in
question, to produce the coefficient value of the national association
concerned. Points obtained in the UEFA Intertoto Cup are exempt from this
stipulation, in accordance with point 2 above.

Coefficients are calculated to the thousandth, and not rounded up.

In the case of equal coefficients, the UEFA administration will take a final
decision, taking into consideration the individual coefficient of the most recent
season.

Points are awarded only for matches which have actually been played, in
accordance with the results ratified by UEFA. Kicks from the penalty mark to
determine which club qualifies, or the winner, do not affect the result used to
calculate the coefficient.
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Member associations are informed of the general classification after each
UEFA club competition season, and this classification determines the
number of participants from each association for the following season’s
UEFA Champions League and UEFA Cup.

The UEFA administration will take final decisions on any matters not
provided for by these provisions.



ANNEX Ill: Media Matters

General

UEFA is entitled to control media access into the stadium and may deny
access to the stadium to any unauthorised TV, radio or internet reporter, any
unauthorised TV or radio broadcaster or any other unauthorised member of
the media irrespective of whether they are a rightsholder.

Media Requirements

a)

b)

c)

Pre-season requirements

Before the start of the season each club must, at UEFA’s discretion, (i)
provide UEFA with individual player and coach/manager statistics and
photographs, historical information on and a photograph of its stadium,
and any further data requested by UEFA for promotional purposes; or (ii)
make all or part of the above available for UEFA to produce its own
material.

Club press officer

Each club must appoint a press officer to coordinate cooperation between
the club and the media in accordance with UEFA’s regulations and
guidelines. Where possible, the club press officer will aim to assist UEFA
in compiling editorial features in text or electronic format before and
during the season, to help promote the competition. The club press officer
must travel with the team for away fixtures in order to co-ordinate all
media arrangements including pre-match and post-match press
conferences and interviews.

The visiting team’s press officer must send, by fax or by e-mail, a full list
of media accreditation requests to the home club’s press officer (with a
copy to the UEFA venue director/media officer and to UEFA for quarter
and semi-finals) no later than five days before the match. The press
officer must also ensure that all accreditation requests come from bona
fide football reporters.

Pre-match press conferences

Both clubs must hold a pre-match press conference the day before the
match timed to respect the media deadlines in the two countries. The two
press conferences must be arranged so that a media reporter can attend
both. Ideally, the press conferences will be staged in the stadium but, in
any case, they must take place in or near the city where the match is to
be played. Each press conference must be attended by at least the
manager / head coach of the team plus one or, preferably, two players.
Unless alternative arrangements have been agreed beforehand by the
two clubs, the home club is responsible for providing a qualified
interpreter at the pre-match and post-match press conferences. Wherever
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9)

h)

dressing-rooms should be designated for “flash” interviews after the
match and at the beginning or end of the half-time interval. A “flash”
interview at half-time interval may only be conducted with the coaches or
assistant coaches of the two teams involved in the match or non-playing
squad members and club officials, subject to their prior consent.
Interviews are also allowed with coaches and players upon their arrival at
the stadium, in a designated position on the route from the team bus to
the dressing-room.

Once the players (starters and substitutes) have entered the dressing-
room, no further interviews are permitted until the end of the match. This
applies to players who have been substituted or dismissed from the field
of play.

Post-match press conferences and mixed zone

The post-match press conference must start no later than 20 minutes
after the final whistle. The home club is responsible for the necessary
infrastructure (interpreting and technical equipment). Both clubs must
make their manager/head coach available.

After the match, a mixed zone must be set up for the media on the way
from the dressing-rooms to the team transport area. This area —
accessible only to coaches, players and representatives of the media, to
offer reporters opportunities to conduct interviews — must be divided into
three areas: one for broadcaster crews, one for radio reporters and one
for journalists from the written press. The home club must ensure that the
area is safe for players and coaches to walk through. Players of both
teams are obliged to pass through the mixed zone but they are not
obliged to give interviews if they do not wish to do so.

The field of play and the technical zone

No media representatives (including broadcasters, radio, ENG crews,
photographers or reporters) are allowed to go on to the field of play
before, during or after the match, with the exception of the hand-held
camera crew covering the team line-ups at the start of the match and up
to two host broadcaster cameras filming after the final whistle. No
cameras are allowed in the tunnel and dressing-room areas, with the
exception of those accredited to operate in the UEFA-approved “flash”
interview locations (for quarter and semi-finals), pre-match and post-
match indoor studio presentations and a host-broadcaster camera filming
the following activities:

S team arrivals (as far as to the dressing-room area)
S players in tunnel prior to taking the field (before the match)
S players returning to the pitch at the start of the second half.

In terms of the mass media, only a limited number of photographers, TV
cameramen and television production staff of rights-holding broadcasters
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applications for such seats should be directed to the home club. Cameras
and other technical equipment as appropriate must be deposited in the
location indicated by the UEFA venue director/media officer on entering the
stadium and will only be released after the final whistle.

The team dressing-rooms are off limits to representatives of the media
before, during and after the match. The only exception is that, with the prior
agreement of the club, one host broadcaster camera may enter the dressing
room to film the players’ shirts and equipment and also conduct one brief
presentation involving the main reporter or presenter from the host
broadcaster. This filming must be completed well before the arrival of the
players, ideally some two hours before kick-off.

If requested by UEFA, both clubs must make the head coach and one player
available the day before each match for an interview of up to 5 minutes. For
post-match interviews, as a minimum requirement, both teams must make
their team manager/coach, as well as at least two key players, i.e. players
who had a decisive influence on the result, available for both the host and the
main visiting broadcaster. These and other players must also be available for
flash interviews with other rights-holding broadcasters. All interview locations
must be pre-determined by the UEFA venue director / media officer and the
home club.

Clubs are required to provide the facilities, including, where necessary, the
removal of seats and the non-sale of tickets, for the construction of camera
platforms, studios and commentary positions. Any temporary construction
such as scaffolding must be checked and approved by the relevant safety
authorities.

Broadcaster facilities to be provided by the club are defined below.

a) Camera positions: in order to guarantee a consistently high standard of
coverage for all matches, there should be a minimum number of camera
positions for the host broadcaster, plus additional positions available to
rights-holding broadcasters, to supplement their coverage. Clubs must
ensure that the camera positions described below can be accommodated,
unless they present any safety or security risks. All cameras must respect
the minimum distances from the touchlines and substitutes’ benches, as
indicated in Annex IVb.

Also, as a result of technological developments, new camera equipment
may develop during the season, which will require new positions in the
stadiums. Subject to space availability and safety and security
considerations, such camera positions may be approved by UEFA on a
case-by-case basis in consultation with the broadcasters and clubs
involved.
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i)

ii)

iv)

v)

Vi)

Main cameras:

Positioned in the main stand and situated exactly on the halfway line.
These cameras should be facing away from the sun. Positions must
be provided for at least three cameras.

Pitch-side halfway camera:

Fixed camera on the halfway line at pitch level, near the touchline, for
player close-ups. If it is proposed that this camera is placed between
the substitutes’ benches, a solution must be found to enable an
unimpeded view of the field of play and substitutes’ benches for the
UEFA fourth official, and a clear view of the field of play for the club
representatives seated on the substitutes’ benches.

16-metre cameras:

Two cameras installed in the main stand at the same level as or
higher than the main camera, facing each of the 16-metre lines.

Low cameras behind the goal:

Two cameras at pitch level in fixed positions behind the goal-line, on
the side closest to the main TV camera. Furthermore, where space
permits, an area ten metres long and two metres wide behind each
goal should be made available for unilateral broadcasters and ENG
crews.

Portable camera:

One portable camera (fixed, unless agreed otherwise) may be
positioned to cover the substitutes’ benches for close-ups of players.
A portable camera used outside the substitutes' benches (cabled or
wireless) can also be used on the field for player close-ups during the
line-up and the toss of the coin, as well as after the final whistle for
player close-ups.

Beauty-shot camera:

Fixed camera mounted high in the stadium to give a panoramic static
shot of the stadium.

vii) High cameras behind goals:

One camera installed in the stands behind each goal, at a height
which permits the penalty spot to be seen above the goal crossbar.

viii)Reverse-angle cameras:

ix)

One camera located in the stands and up to three pitch-side cameras
on the opposite side of the stadium to the main camera, for reverse-
angle coverage.

20-metre cameras:

Two fixed pitch-side cameras facing the imaginary 20-metre line in
each half on the same side as the main camera. These cameras must



b)

c)

d)

ensure that the players, coaches and referees are not disturbed and
have a clear view of all corners of the field of play. The cameras must
remain behind a line drawn from the substitutes’ benches to the
corner flags. The field of play must be marked to indicate these zones

X) Tunnel cameras:

A camera in a fixed position, approved by the UEFA venue
director/media officer, in the area between the field of play and the
dressing-room area (or the players’ tunnel) may only be used before
the teams exit the tunnel at the start of the first and second half.

xi) 6-metre cameras:

Two cameras between pitch level and five metres above pitch, located
on same side as main camera and facing the 6-metre line. Subject to
space permitting and as long as these cameras do not cause any
view obstruction.

xii) Steadicams:

If space so permits, up to two steadicams along the touchline, one
covering each half of the pitch and located on the same side as the
main camera. These cameras can only operate in a zone extending
from the goal line to the 16-metre line and must remain at least four
metres from the touchline.
xiif)Mini-cameras:

A mini-camera may be placed directly behind the goal net as long as it
does not touch the net. A mini-camera may also be attached to the
poles which support the net or the cable connecting the back of the
net to the vertical stanchions directly behind the goal. However, no
camera may be attached to the net or the actual goalposts or
crossbar.

Commentary positions for the use of UEFA Cup rights-holding
broadcasters: these positions — up to 30 — must be located in the same
stand as the main cameras. Commentary positions should have three
seats each and must be equipped with the necessary power, lighting and
phone/modem connections. Access to the commentary positions must be
secure and not accessible for the general public.

Television studios: clubs must provide space for two television studios,
each individually enclosed and each measuring 5 x 5 x 2.3 metres. The
studios should be close to the dressing rooms to allow easy access for
coach and player interviews.

Pitch-view television studios: clubs shall provide at the request of rights-
holding broadcasters, one studio with a view of the field of play e.g. an
executive box or space for the installation of such a studio, if safety and
security considerations permit.
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e) “Flash interview” positions: clubs must provide space for at least four
flash interview positions. These should be located between the pitch and
the dressing rooms and should each be 3 x 4 metres in size.

f) “Super-flash” positions: two super-flash positions, each measuring 3 x 3
metres, must be designated between the pitch and the players’ tunnel.

g) Pitch-side presentations: up to two areas, totalling 15 x 3 metres, must be
available for pre- and post-match presentations.

h) Power supply: technical power and back-up power must be provided to all
broadcaster areas, including, but not limited to, camera positions,
commentary positions, interview positions, studios and the OB van area.

i) OB van parking: parking space of at least 1500m2-2000m? must be
provided. The parking area should be on the same side as the main
cameras and shall be made secure from the public. The surface and the
layout of such space shall further be suitable for parking of any OB
vehicles.

j) Security: all security measures that may be reasonably required to
safeguard and control the broadcaster areas (including without limitation
the OB van compound) are the responsibility of the club. The security of
all broadcaster areas is the responsibility of the club. These areas should
be restricted to the public and should have 24-hour security from the start
of installations to the departure of all broadcaster personnel and
equipment.

k) Cabling: clubs should, in principle, provide the necessary cabling
infrastructure (e.g. cable bridges, trenches) to enable the rights-holding
broadcasters to install all television cables safely and securely. Moreover,
access to pre-cabled systems in stadiums, where requested, should be
free of charge to all rights-holding broadcasters.

3.2.2 Radio (including Internet audio)

The rules relating to the exploitation of the radio rights (including Internet
audio) are set out in Annex VII.

Radio reporters are not allowed to enter the field of play nor will they have
access to the pitch, tunnel, dressing-rooms or “flash” Interview” area. They
may attend the post-match press conferences and will be granted access to
the mixed zone.

Requests for radio accreditation and technical installations must be sent to
the home club at least ten days before a match, and a list of radio stations
who have requested accreditation must be submitted to the UEFA venue
director/media officer.

Internet

If not regulated by other sections of this Annex, clubs should accept
accreditation applications from websites, on condition that they do not cover



the game (for the sake of clarity, this includes press conferences and the
mixed zone) live in sound and/or pictures. They may cover the game in text
only. Therefore, subject to places being available in the press box, they
should be accredited as written press, with access to the post-match press
conference and to the mixed zone. Photographs taken by officially accredited
photographers may be published on websites as long as they appear as stills
and not as moving pictures or quasi-video streaming. Should such
photographs be published on the unrestricted public Internet, they are to be
limited to no more than ten photographs per half of normal playing time, and
five per period of extra time, if applicable. There must be an interval of at
least one minute between the posting of each photograph on the website.

Photographers

A limited number of photographers may work in the areas behind the
advertising boards behind the goals unless, in exceptional circumstances,
special dispensation to work in other areas is given by the press officer of the
home club (or by the UEFA venue director/media officer for the quarter and
semi-finals). Photographers may only change ends at half-time or, when
appropriate, during the interval before the start of extra-time.

Each photographer must obtain — and sign for — the appropriate
photographer’s bib before the match and must return it before leaving the
stadium. The bib must be worn at all times with the number clearly visible on
the back.

The host club is responsible for the production of photographers’ bibs (as
well as bibs for broadcaster personnel and ENG crews). The host club is
responsible for assigning sufficient personnel for the distribution of
photographers’ bibs prior to the match and collection of the bibs when
photographers leave the stadium (during or after the match).

The visiting team’s press officer must provide the home club with a full list of
photographers’ accreditation requests no later than five days before the
match.

Principles for the Media

a) Respect of the field of play:

Any media equipment and personnel must be positioned in such a way
that they do not present any danger for players or referees. Generally,
cameras should be four metres from touchlines, and behind advertising
boards on goal-lines. The field of play itself must always be kept free of
cameras, cables and media personnel.

b) Respect of officials:

Media equipment and personnel must not obstruct the view or movement
of, or cause confusion for referees or players/coaches.
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c)

d)

e)

Respect of spectators:

TV and photo camera equipment and personnel should not obstruct the
spectators’ view of the field of play. TV and photo cameras should not
record the crowd in a manner which could cause any dangerous activity.

Respect of players/coaches:

Media must respect the needs of the players and coaches. Interviews
may be arranged only in areas defined and approved by UEFA. Reporters
must not approach players or coaches for interviews or comments during
play.

Respect of other media:

All media representatives must respect the needs of other media
colleagues. For example, adequate positions for photographers must be
available alongside TV cameras behind the advertising boards, in
principle behind each goal, and media working areas must not be
disturbed during the match by broadcaster technical personnel or
photographers.
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must be sent off for this second offence (combined yellow and red card), only
the red card counts, i.e. total of 3 points to be deducted.

If, however, a player who has been cautioned with a yellow card commits
another offence for which the punishment is dismissal, a total of 4 points
(1+3) must be deducted.

Red and yellow cards is the only item which may take a negative value.
Positive play

— maximum 10 points
— minimum 1 point
The aim of this item is to reward positive play which is attractive for the

spectators. In assessing positive play, the following aspects should be taken
into consideration:

Positive aspects:

— attacking rather then defensive tactics

— acceleration of the game

— efforts to gain time, e.g. bringing the ball quickly back into play, even
when in a winning position

— continued pursuit of goals, even if the desired result (e.g. qualification or
an away draw) has already been achieved

Negative aspects:

— deceleration of the game

— time-wasting

— tactics based on foul play

— play-acting, etc.

In general terms, positive play correlates with the number of goal-scoring
chances created and the number of goals scored.

Respect of the opponent

— maximum 5 points
— minimum 1 point

Players are expected to respect the Laws of the Game, the competition
regulations, opponents, etc. They are also expected to ensure that fellow
team members and everyone else involved in the team abide by the spirit of
fair play as well.

In assessing the players’ behaviour vis-a-vis the opposition, double counting
against the item ‘red and yellow cards’ should be avoided. However, the
delegate may take into account the seriousness of the offences punished by
cards, as well as offences overlooked by the referee.
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they emerge as the winners. They must in no way intimidate or frighten the
opposing team, the referee or opposing supporters.

A maximum number of points (5) should not be awarded unless all these
requirements are satisfied, especially with respect to the creation of a
positive atmosphere.

This item is applicable only if a substantial number of fans of the team
concerned are present. If the number of fans is negligible, ‘N/A’ (not
applicable) should be recorded under this entry.

b) Overall assessment

The overall assessment of a team is obtained by adding up the points given
for the individual components, dividing this total by the maximum number of
points and multiplying the result by 10.

The maximum number of points per game generally equals 40. If, however, a
given team is being supported by a negligible amount of fans, and the item
“Behaviour of the crowd” is not being assessed as a result (‘N/A’ — see
paragraph 10 above), the maximum number of points obtainable will be 35.

Example:

The various items for team 1 are assessed as 8+7+3+4+5+4, giving a total of
31. The general assessment will therefore be:

(31/40) x 10 = 7.75

If team 2 had only a small number of fans, and the assessment for the other
items was 7+8+2+5+2, with 24 as the total, the general assessment would
be:

(24/35) x 10 = 6.857

The general assessment should be calculated to three decimal points and
not rounded up.

In addition to this assessment, the delegate should also give brief written
comments on the fair play performance of the teams, to explain the positive
and negative aspects which formed the basis for his assessment. This
written explanation may also include outstanding individual gestures of fair
play by players, officials, referees or any other persons.
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2.1
2.2

2.3
2.4

2.5

ANNEX VI: Commercial matters

INTRODUCTION

Intention

UEFA may appoint third parties to act as brokers or agents on its behalf
and/or as services providers.

The terms of this Annex apply exclusively to quarter-final and semi-final
matches, unless otherwise stated.

DEFINITIONS

“Media rights” has the meaning set out in Article 27 of these regulations.

“Media partner “ means any company accepted by UEFA under contract to
exercise and exploit media rights.

“Partner ” means any media partner and/or any sponsor partner.

»

“Official ball partner means the company accepted by UEFA under
contract to exercise and exploit (i) non-exclusive advertising, ticketing,
hospitality rights, as well as the right to conduct public relations and
promotional activities in relation to quarter-final and semi-final matches; (ii)
exclusive ball supply rights and (iii) commercial association rights in relation
to the UEFA Cup in general; all in accordance with the terms of these
regulations and, without limitation, the UEFA Cup Competition and Brand
Book Final Phase Manual.

“Presenting sponsor means the company accepted by UEFA under
contract to exercise and exploit (i) non-exclusive advertising, ticketing and
hospitality rights as well as the right to conduct public relations and
promotional activities in relation to quarter-final and semi-final matches and
(ii) commercial association rights in relation to the UEFA Cup in general; all
in accordance with the terms of these regulations and, without limitation, the
UEFA Cup Competition and Brand Book Final Phase Manual.

“Sponsor partners ” means the presenting sponsor, the official ball partner
and the technology partner.

“Technology partner ” means the company accepted by UEFA under
contract to exploit (i) the exclusive rights with respect to on-screen credits in
connection with the exploitation of media rights for quarter-final and semi-
final matches, (ii) non-exclusive advertising, ticketing and hospitality rights,
as well as the right to conduct public relations and promotional activities in
relation to quarter-final and semi-final matches and (iii) commercial
association rights in relation to the UEFA Cup in general; all in accordance
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2.6

3.2

4.2
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with the terms of these regulations and, without limitation, the UEFA Cup
Competition and Brand Book Final Phase Manual.

“Non-commercial purposes” means activities, without any direct or indirect
third party association, necessary for (i) a club to advertise its own UEFA
Cup matches (i) internal archiving purposes and (iii) internal library
purposes, but excluding commercial rights and any other activity UEFA
considers commercial in nature.

MEDIA

Responsibility
The media rights (as defined in Article 27) shall be exploited by UEFA and
the clubs in accordance with the UEFA Cup Club Media Rights Guidelines.

As specified on the official entry form, the UEFA Cup Club Media Rights
Guidelines are contractually binding upon the clubs.

Tasks of the clubs

The clubs shall comply with their obligations with regard to television and
media matters as set out in Annex Ill (Media Matters).

ADVERTISING

Responsibility
UEFA holds the sole right to nominate sponsor partners.

All current or future names, terms, designations, symbols, logos or mascots,
or other artistic, graphic and musical forms concerning the UEFA Cup, may
be used, throughout the season, by the partners in connection with their
commercial rights.

The use, for non-commercial purposes, of the above-mentioned forms by the
clubs that qualify for the UEFA Cup is described in detail in the UEFA Cup
Competition and Brand Book Final Phase Manual. No other use of the above
by clubs is allowed.

Tasks of the clubs

The clubs undertake to guarantee UEFA optimum support in the
implementation and enforcement of the media, commercial and other rights
granted to sponsor partners, and to refrain from taking any steps that would
encroach upon these rights of such partners.

Each club must support the sponsor partner programmes established by
UEFA for the exploitation of sponsor partners’ rights.

Each club must (where applicable) assist UEFA in combating activities that
undermine UEFA’s commercial programme and the value of the media rights
and commercial rights granted to sponsor partners. In particular, no club may
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category of parking places will be decided upon by UEFA and the host club.
These parking spaces should be in a prime position and wherever possible
giving easy access to the relevant hospitality area.

Cooperation

The clubs undertake to work in close cooperation with UEFA. Each club must
appoint a liaison officer, who will be responsible for administrative matters,
including all cooperation between the club and UEFA. It is understood that
the clubs will provide UEFA, free of charge, with the services, facilities and
areas which are referred to in the present annex, or are necessary for the
implementation of UEFA’s requirements pursuant to these regulations. The
clubs will endeavour to provide UEFA and its appointed agency, free of
charge, with the necessary office and storage facilities within the stadium.
The clubs undertake to give their full support in clearing any material
imported and re-exported by UEFA or any of its Partners or agencies.

LICENSING

Tasks of the clubs

The clubs will ensure optimum support in the implementation of the UEFA
Cup licensing programme.

Club approval

Club involvement in specific licensing projects will always be subject to the
prior approval of the respective club, and a contract drafted by UEFA will be
submitted to the club for consideration and decision.

Details and requirements of the UEFA Cup licensing programme are laid
down in the UEFA Cup Competition and Brand Book Final Phase Manual.
Final-related licensing

Without prejudice to the terms of Annex VII, the clubs taking part in the final
must not develop, produce or distribute any final-related product without the
prior written approval of UEFA.

BREACHES OF THE PROVISIONS OF THE PRESENT ANNEX WILL BE
REFERRED TO THE CONTROL AND DISCIPLINARY BODY.






2.9.

2.10.

2.11.

3.1.

3.2.

3.3.

3.4.
3.5.

3.6.

3.7.

and materials of the UEFA Cup are and remain the exclusive property of
UEFA.

There should be no interference with the signal produced by UEFA's host
broadcaster for the match, for example by adding, removing, editing or
modifying any graphics, on-screen credits, branding, commercialisation etc.

Club partners will be subject to the same UEFA broadcasting regulations and
guidelines as those imposed on UEFA's media partners.

In order to have a global overview of the exploitation of UEFA Cup media
rights, the clubs intending to exploit or exploiting any media rights in
accordance with these regulations including on quarter-final, semi-final
and/or final matches shall provide reasonable information to UEFA relating to
such exploitation. UEFA will provide reasonable information to the clubs
relating to UEFA’s own exploitation.

TV Rights

A. Live TV Rights

Clubs may exploit live TV rights (i.e. entire match live) of their home matches
under the following conditions:

As from one week after the name of the two clubs to play against each other
is known.

Only in the EU/EEA countries in which UEFA has not managed to sell the
rights. These countries will be communicated by UEFA in due course. Only
to Pay TV/PPV channels on a territorial basis.

No “bundling” of rights and no competing product to the UEFA Cup product
centrally marketed by UEFA.

Example:

Not allowed: individual matches are bundled together by or on behalf of two
or more clubs to create a combined UEFA Cup offering marketed to
broadcasters.

Allowed: a Pay TV/PPV operator buys matches separately from two clubs
and broadcasts both matches simultaneously live on different channels.

No third party association with match programming/content.

Clubs choosing to exploit such rights are liable for the protection of the
signal/ broadcast against piracy, misuse of the signal, overspill etc.

Any satellite broadcasts, uplinks or downlinks must be encrypted on a
conditional access basis and there must be no cable distribution outside the
relevant market.

Clubs may decide not to exploit such rights and inform UEFA accordingly
before the beginning of the season.
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B. Delayed TV Rights and Archive Rights

Clubs may exploit certain delayed TV rights (i.e. footage and/or entire match)
and archive rights (i.e. right to exploit magnetic storage devices) of their
home and away matches (worldwide, non-exclusive) under the following
conditions:

As from Friday midnight CET for delayed TV rights.

As from 48 hours after the final for archive rights (magnetic storage devices,
i.e. VHS, DVD, CD-rom).

The principles for delayed TV rights regarding "bundling" and maximum
UEFA Cup content vary depending on the nature of the programme:

a) UEFA Cup Programme on Club Channel

210!

N Ux

Club channel (club branded and dedicated to the club)

Programme can be dedicated to quarter-final, semi-final and/or final
matches (100% quarter-final, semi-final and/or final matches content)
For example, delayed match in full plus interviews, analysis etc.

No third party sponsorship of or association with the programme (as
that would automatically create a third party association with the
UEFA Cup).

b) Club Magazine Programme

U U

U

S

S

Club branded and dedicated programme (e.g. "The Arsenal Hour")
For a city/regional broadcaster, the programme could be jointly
branded with another club from the city/region (e.g. "The Arsenal and
Chelsea Hour" broadcast by a regional broadcaster for the London
area)

The programme cannot contain only quarter-final, semi-final and/or
final content.

Maximum quarter-final, semi-final and/or final content: 50 % over a
season

The programme may be sponsored by a third party (but not in a way
that creates an association with the UEFA Cup).

c) General Football / Sports Programme

S

N U

Quarter-final, semi-final and/or final matches archive content used in a
general football / sports programme that is not focused on a particular
club or on the UEFA Cup

Neither club branded nor UEFA/UEFA Cup branded

The programme cannot contain only quarter-final, semi-final and/or
final content.












ANNEX VIII: Locally trained players

Possible combinations to comply with the List A requirements (as defined in

Article 17):
Total list A "Free" Club Association Total List A
(potential) players trained trained (effective)
1 25 19 6 0 25
2 25 19 5 1 25
3 25 19 5 0 24
4 25 19 4 2 25
5 25 19 4 1 24
6 25 19 4 0 23
7 25 19 3 3 25
8 25 19 3 2 24
9 25 19 3 1 23
10 25 19 3 0 22
11 25 19 2 3 24
12 25 19 2 2 23
13 25 19 2 1 22
14 25 19 2 0 21
15 25 19 1 3 23
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16 25 19 22
17 25 19 21
18 25 19 20
19 25 19 22
20 25 19 21
21 25 19 20
22 25 19 19
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